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Planar Interactive LED Video Wall Delivers Impact and Engagement
at Duke University’s Karsh Alumni and Visitors Center

Duke University

Duke University has opened its new Karsh Alumni and Visitors Center,

a 47,000 square-foot complex that is the first stop for both prospective
new students and alumni returning to campus. Located at the gateway of
the Duke campus, the facility is styled in modern neo-Gothic design and
equipped with the latest in technology. In the center’s technology hall, a
nearly 24-foot-long, 7-foot-high multi-touch LED video wall from Planar
allows users to explore interactive content about Duke’s rich history and
vision for the future, and engage with stories highlighting notable alumni,
donors and students. Installed by interactive solutions provider and visual
collaborator T1V in partnership with Planar, the installation is a Planar® LED
MultiTouch with a 0.9mm pixel pitch (TWAO0.9) in a 6x3 configuration.



“The Planar video wall is the gem of our new alumni

center,” said Sterly Wilder, Duke University associate vice “Not Only is the video wall

president for alumni affairs. “It has transformed the visitor i ]
experience because now alumni and friends make it their a hlgh-quallty, state-of-the-

first stop before setting foot on Duke’s campus. It is the

single way we set the tone and make a first impression— art Screen that makeS da
and we couldn’t be more excited to offer this experience to great ﬁrSt impreSSion bUt

every person who walks through our doors.”

it'’s also a technology that

Engaging users through immersive drives our mission.”
experiences — Scoftt Greenwood,
The Planar LED MultiTouch video wall is paired with T1\V’s touch Chief Operating Officer,
screen software, which fosters immersive and engaging interactions. Duke Alumni

Scott Greenwood, Duke Alumni Association chief operating officer,

said the interactive elements allow alumni to choose their own adventure, learn about the university they love
and set the tone for their Duke journey moving forward. “Alumni can learn about Duke history, hear student
stories, read about alumni achievements and locate themselves in the Duke story,” he said. “They walk away
feeling inspired and excited by all that Duke is doing and proud of the university that formed them—>but also
better able to place and to see themselves in the Duke story, and to leave as ambassadors for Duke.”

According to Greenwood, the interactive video wall allows them to personalize the visitor experience with
nimble digital signage that further makes alumni feel they are right at home at Duke. “Not only is the video wall
a high-quality, state-of-the-art display that makes a great first impression, but it's also a technology that drives
our mission. We talk a lot about how we want our alumni center to be transformational, not transactional, and
the video wall is all about transformation.”



T1V also designed an interactive map that highlights locations where alumni are located across the world.
Alumni can use the map to connect with each other and student prospects can learn about notable Duke
alumni.

Additionally, T1V’s software technology was customized to sync with a Duke Alumni Association mobile app
to create personalized experiences for alumni. Alumni can approach the video wall with the app open on their
smartphone and the software will recognize that proximity and display personalized content on the video wall
specific to that person.

Making a meaningful impression
A universal response from anyone—alumni, prospective “T1V has done a lot of
students, parents, visitors—who engages with Duke’s new WOrk Wlth Planar over the

interactive video wall is that they leave overwhelmingly

impressed, af;cor_ding to Wilder. “As the Iarges? interactive ye ars a nd we ’Ve fo Und
video wall of its kind in the southeastern U.S., it makes .

an impression—but when visitors start interacting with them tO be a Vel’y rellable
the modules, that’s when the value proposition really is 9
evident and they, in turn, begin to feel more connected Partner-

to Duke,” Wilder said. “That’s what we like to call the
“Forever Duke” spirit, and the video wall helps us spark

. . L s — Adam Loritsch,
that feeling in everyone who interacts with it.

T1V Executive Vice President
Adam Loritsch, T1V executive vice president of sales and marketing, of Sales and Marketing
said T1V’s software works exceedingly well with the Planar LED

MultiTouch video wall. “T1V has done a lot of work with Planar over

the years and we’ve found them to be a very reliable partner. We lean heavily on them for these types of
deployments,” Loritsch said.



About the Planar LED MultiTouch

The Planar LED MultiTouch enables up to 32 simultaneous touch points for a dynamic multi-user experience. It
is architected to support the highest pixel density and deliver benefits unique to its “flat panel” design, including
a 16:9 form factor optimized for the most popular high-resolution standards. The installation is protected by
Planar® ERO-LED™ (Extended Ruggedness and Optics™) technology—a proprietary protective coating that
enhances the durability of the video wall against casual contact, front impact, edge impact, liquids, dust,
electrostatic discharge (ESD) and humidity. The protective surface is applied at the module level, which allows
for individual module removal and replacement, rather than having to remove an entire LED cabinet within a
video wall.
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